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Overview 

 
Intelimax is an innovative software development company made up of young, bright and focused 
developers. Leading this team is Chaz Green, CEO, who brings a wealth of knowledge from his time 
spent in the iGaming market place. As a young product development director, Chaz was instrumental in 
forming the strategy that would become the bedrock for iGaming software and a market leader in his 
field.  Over the past 2 years Chaz has built this team of young developers with the single aim of creating 
a complete full service suite of iGaming products. These products take advantage of both the global 
iGaming market opportunities whilst understanding the requirements of the current USA online gaming 
regulations. The suite of iGames range from a full fantasy sports system, to the very popular Bingo 
genre, Pacman tournaments and all the way through to a comprehensive multi player Poker system. The 
commercial and technical umbrella that contains this suite of iGames is called the “Sky Gaming 
Platform”. The Sky Gaming platform essentially houses not only the online games but also controls the 
back office client administration, user forums, credit control tools and the very important subscription 
charging model. All of which are critical components required when delivery a full service suite for 
online gaming.   
 
Intelimax have recently integrated the new Sky Gaming Platform onto its premier web property 
Gamboozle.com™. This new platform integrates many desirable aspects of the iGaming industry, 
including poker, fantasy sports and casual games. It also includes our proprietary InteliClick™ Pay Per 
Click (PPC) advertising engine. This engine allows us to offer PPC advertising to relevant companies.  
 
The Sky Gaming platform is fully developed and now forms the foundation from which specific and 
targeted online iGaming solutions can be positioned within markets identified by Intelimax. Two exciting 
solutions are complete and market ready to address the highly lucrative iGaming market. Although 
these two products have been developed from the same core software technology they are addressing 
the iGaming market from opposite ends of the commercial spectrum. 
 

Sky Gaming Platform - White Label Solution 
 
The White Label offering is a full iGaming solution that can be bought by clients wishing to offer  
iGaming direct to their own web site members. Let’s say you have a loyal group of web site members 
from which you are generating revenue but you would like to offer more attraction to improve on this 
web income. Launching a full suite of subscription based iGames provides the perfect opportunity to 
address this. We call this “sweating your assets” and up until now it has not been available within the 
iGaming sector at such a flexible level. Unfortunately the cost of entry to market has simply been too 
prohibitive for the vast majority, until now.  
 
The White Label Sky Gaming platform allows the client to not only offer all the features and benefits of 
the Gamboozle suite of games but will also allow the client to position this offering as an own branded 
entertainment portal  right onto their web site. Through a flexible revenue sharing model, the client’s 
startup costs are a fraction of what they would be. Moreover the time from a signed agreement to 
launch is weeks and not years.  
 
Revenues will be achieved through partnership agreements that will allow web site partners to integrate 
our software with their database. In adding our iGaming software to a client’s web site with an existing 
base of users and traffic, an instant revenue stream will be created for Intelimax.  
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Case study example:  Imagine an NHL hockey club wishing to generate more income from new 
commercial avenues. The White Label Sky gaming platform allows the club to launch a comprehensive 
iGaming room right on its web site. By holding daily gaming competition, from Bingo to poker and all for 
club prizes like mascot days, program write ups, free ticket etc, the club will quickly gain a strong 
subscription based following from its loyal supporters. The feel and environment will mirror the clubs 
image but the technology to manage this will be the Sky Gaming platform from Intelimax.  
 
To encapsulate and sum up the true value of the White Label Sky gaming platform we at Intelimax 
would say “The Sky Gaming platform is an iGaming enabler for web site communities to maximize 
additional revenue opportunities that would otherwise be out of their financial and/or technical reach.” 
 

 
 
 

Gamboozle has been developed as a front of house online Gaming portal. It provides an entry level suite 
of iGames including Bingo and Poker and will form the basis for future product launches as new online 
content is developed by Intelimax. It was launched in Q4 2009 and already has a member base of over 
100,000. Gamboozle’s phase 1 launch has also been positioned to test new features and games whilst 
attracting subscription clients who will enjoy the plethora of iGame entertainment. The brand 
“Gamboozle” conveys a very strong image in online gaming and the aim of the commercial team at 
Intelimax is to grow this brand image as the subscription based iGaming model gathers momentum. 

Intelimax Unique Proprietary Software  
 
An integral component to the success of Intelimax is the complete control and ownership of its core 
iGaming software. Considering Intelimax is the engine behind all of the client websites success, it is 
crucial that Intelimax controls its software, architecture and technology. In a competitive marketplace, 
Intelimax needs to be able to move quickly to ensure it achieves its technical goal of being an innovator 
and industry leaders when it comes to iGaming software features and performance.  
 
At Intelimax we own the important source code developed by our in house team. This essentially allows 
Intelimax to develop whatever feature or functionality we desire. We will always be able to keep up with 
the market trends and react quickly to develop new features. This puts us in a great position from a 
competitive stand point. The key to being a serious and credible player in this industry is to control the 
source code and have the expertise to manipulate it. Intelimax are very well positioned technically to 
address these aspects of its business. 

US Legal Market ɀAre we relying on this to open up? 
 
Although this document will discuss the benefits of the Sky Gaming Platform and the US market we are 
not relying on the law to change in order to realise our commercial targets. Indeed as the government 
does, and they will, relax its’ position in favour of regulated online gambling, Intelimax will be positioned 
to maximise on this opportunity through our white label and Gamboozle products base. 
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Important product positioning considerations in the USA 
 
One consideration any online gaming company must consider is to ensure they act within the current 
legislation of online gambling within the USA or any jurisdiction. By ignoring these existing laws, 
however draconian one may think they are, will render that company acting outside the laws and would 
create a very difficult situation going forward. By offering a product that is legal in the US, Intelimax are 
presented with many advantages over traditional iGaming companies that are not legal in the US. 
Intelimax has positioned itself to take advantage of the current legal environment in the US. We have 
established an active database of subscription members, through Gamboozle, that can potentially be 
turned into a database used for real money gambling. In addition, our white label model gives us the 
ability to start approaching current iGaming licensed operators who cannot put their product online due 
to the current laws. This enables us to put small to medium sized bricks and mortar gaming companies 
online using the subscription model. When the legal climate changes, these sites will revert to their 
conventional gaming model, using the now embedded technology supplied by Intelimax Media. 
 

¶ Legally: We can market directly to US players. This opens up a 200 million person market, 
representing over 12 billion dollars, according to Goldman Sachs. 
 

¶ Critical: We can accept credit card payments from US members. This is the single largest 
barrier for online gaming companies in entering the US marketplace. 

 

¶ Expansion: We can directly contact US websites and operators and work out marketing 
agreements for traffic. 

Revenue Streams 
 

¶ Paid Memberships – With the addition of premium content, users will have the option to pay for 
the extra content and larger prize pool payouts via membership fees. 

¶ Fantasy Sports – The addition of fantasy sports enables users to pay to enter fantasy sports prize 
leagues. 

¶ Software Marketing Agreements – The Company will generate revenues through the sale of 
software and sharing in revenues of the licensed software. 

¶ Pay-Per-Click Listings – Our brands will charge a market-driven fee for every click-through to 
advertiser’s listings on the website. 
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Marketing Stats 
 

The onIine gaming sector has many different aspects 
including, casual games such as Pacman™, online gambling 
which includes poker and casino, softer gaming such as bingo, 
fantasy sports and more. Combined, these aspects create a 
massive market with tremendous growth and revenue 
potential.  For example, Kathy Vrabeck, the head of EA’s 
Casual Entertainment division, said that “she expects the 
total global casual games market to be worth around $13.5 
billion in the per annum in the coming years. When you 
include iGaming being predicted as a $24.4 billion market by 

2010 (Christianson Capital Advisors) and fantasy sports being conservatively estimated at a $1 billion 
industry (FSTA), the online gaming sector becomes a projected $38 billion industry.  
 
Techtfied.com - “Social Media is like nuclear explosion these 
days. High speed internet reach increases everyday and more 
people use internet. Facebook users increase everyday 
[there are currently up to 350 million users according to 
Facebook], Twitter registers 18 million new users every year, 
and Google Wave is on the horizon. Everyday bloggers 
publish about 900,000 blog posts on thousands of blogs 
around the web and 700 million photos are uploaded on 
servers by 75 million users of Flickr.” Nielson Online - “Twitter grew a massive 1,928 percent in the US 
from June ’08 to June ’09.” 
 
Josh Bernoff, Forrester Research - “Three in four US online adults now use social tools to connect with 
each other compared with just 56% in 2007. Older adults are now also more likely to participate socially 
as Spectators and Critics, placing them in the active rungs of our Social Technographics® ladder. 
Marketers have to get on board with social now — more advanced marketers will speed up customer-
driven innovation, sharpen metrics, and improve customer experience. Those who wait to join in will 
find it increasingly hard to catch up.” 
 

Everywhere you turn these days, everyone is talking about 
social media; the growth of social networks, the reach of 
online communities, the effectiveness of social advertising, 
etc. The evolution and growth of social media has allowed 
savvy companies an easy and efficient way to convert 
Internet users into buyers. The fundamental use for 
marketing is considered “viral social media”. Viral marketing 
has been around since the first caveman spread the first 
rumour. The integration of viral marketing and social media 
“has become the #1 way to advertise your product at little 

or no cost .ò ï Conduit.com . 
 

As part of The Company’s online, social media strategy, the integration of its products into different 
social networks is a key driver for gaining exposure and traffic. Intelimax has integrated its poker system, 

The integration of Twitter into 
Gamboozle.com and our 
Facebook pages allows us to use 
¢ǿƛǘǘŜǊΩǎ ǊŜŀƭ ǘƛƳŜ ƳŜǎǎŀƎƛƴƎ 
and mobile capability to literally 
ƪŜŜǇ DŀƳōƻƻȊƭŜ ƛƴ ǇŜƻǇƭŜΩǎ 

pockets. 

ΧǘƘŜ the total global casual 
games market to be worth 
around $13.5 billion in the 
ƴŜȄǘ άŎƻǳǇƭŜ ƻŦ ȅŜŀǊǎέ  

Recent Trends 
Wink Bingo was acquired by 

888.com for $100 million. This 
is an average of $1,600 per 

player.  
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as Chips N Chat, into the 3 major social networks: Facebook, MySpace and Bebo. To date we have 
achieved good success considering almost no advertising and marketing budget. We have amassed 
almost 100,000 members and continue to grow our monthly users on Facebook. 
 
Now that we have the technology integrated into Facebook and other networks, the goal is complete 
immersion. When a user does anything on our Gamboozle Poker, his friends will know about it and they 
will want to see what’s going on. The integration of Twitter into Gamboozle.com and our Facebook 
pages allows us to use Twitter’s real time messaging and mobile capability to literally keep Gamboozle in 
people’s pockets.  
 

Management Team 

Charles Green ɀ CEO, Director 
Charles is the founder and driving force behind the whole Intelimax technical and commercial plans. 
Charles has a wealth of experience in the online gaming sector, having been involved since 1997. He has 
been the lead on many large scale development projects and is considered a leader in his field of 
expertise. This specific experience has given him great insight into the needs of users and relevant 
product requirements. 12 years of Internet business experience has given Charles the ability to 
understand core Internet business fundamentals, technical market challenges and the end users 
expectations. This allows Intelimax to understand an online market and properly and efficiently apply 
practical business models to achieve its objectives.  

Michael Young ɀ President, Director 
Michael is the President of Intelimax Media Inc. He has severed on several boards and has a good sound 
knowledge of public company life. One of Michael’s tasks is to oversee the listing of Intelimax on the TSX 
venture exchange. Co-listing on this more senior exchange will significantly broaden the investor 
community and enhance the following in the stock. The target listing date for Intelimax on the TSX 
ventures exchange is Jan 2011  

Ray Slee, B. Sc ɀ CTO - Director 
Mr. Slee has more than 12 years experience in technological development, including 7 years of 
Distributed Systems Architecture and Design. Before joining Intelimax, Mr. Slee served as Chief Technical 
Officer for SwampFox Software Ltd. for 5 years (2002-2007). He was responsible for overseeing the 
design and implementation of an advanced graphical web site monitoring system called LiveSiteMonitor 
as well as LiveServiceDesk, a web communications product. Prior to SwampFox Software Mr Slee 
worked within the London Financial Industry (1995-2002) as a Senior Systems Architect and Project 
Manager. Mr. Slee graduated from the University of Maryland with a bachelor of Computer Science and 
Electrical Engineering degree in 1996. 

Carl Schmidt, B. Sc. -  Director 
Carl has been building software professionally since he was 17, his first system being a simulator to 
calculate cost savings by introducing low-flow water devices into commercial buildings. 
  
Most recently he served as CTO and Chief Software Architect for Bodog's closest 
suppliers, and played a key role in developing Bodog's platform. He led the construction of a platform 
for online gambling for one of the world's largest and most successful sites. This project allowed him to 
learn all about the challenges of building sites that can handle tens of thousands of concurrent users 
doing about five million page views a day. 
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Financing 

Phase II Financing $2,000,000 
 
To date the company has issued shares and raised approximately $1.6 million CAD to facilitate business 
objectives. The funds have been used for Product Development, Test Marketing and Advertising, 
Management and Consulting Fees, Working Capital, System Hardware and Hosting, Legal and 
Accounting. There are currently no stock options issued by the Company. 
 
The purpose of this financing is to attract investment for future business objectives which are to execute 
on the Sky Gaming platform White Label model and develop the Gamboozle.com™ subscription 
business.  
 
Intelimax Media is currently trading on the OTCBB, using the symbol IXMD. Intelimax is a fully reporting 
corporation in British Columbia and in the US, to both the BCSC and the SEC. The next phase of our 
development will see the company co-list on the TSX Ventures exchange allowing our share ownership 
following to broaden significantly. 

Use of Proceeds 
 

¶ Operations, Business Development and Working Capital  $800,000 

¶ Marketing and Promotion     $600,000 

¶ Software Development      $450,000 

¶ Legal, Accounting and Professional    $100,000 

¶ Unallocated Funds      $100,000 
 
Share Structure: 
 
Free Trading Shares:   24,424,567 
 
Outstandings Warrants:  1,197,000 (expire May 29th 2010) 
    610,000 (expire November, 2011) 
 
Shares Held By Insiders:  8,650,000 


